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MEDIA RELEASE 

 

Gold Coast City commits to local industry 

 

In a Queensland first, the City of Gold Coast (CoGC) is supporting local industry by becoming an 

Australian Made Campaign Supporter.  

The Australian Made Campaign is the not-for-profit organisation that administers and promotes the 

green-and-gold Australian Made, Australian Grown (AMAG) logo, Australia’s registered country-of-

origin trademark, which helps businesses to clearly identify that their products are Australian. 

As an Australian Made Campaign Supporter – the first Council in Queensland to pledge its support- 

the (CoGC) will be helping Australian manufacturing businesses to increase their capacity locally and 

access export markets. 

“Our work with the Australian Made Campaign will support business growth both domestically and 

overseas,” CoGC Mayor Tom Tate said.  

“The end goal is to develop our local businesses to become globally competitive.” 

CoGC will work with the Australian Made Campaign to provide information to local businesses, to 

help increase understanding of country-of-origin branding as a marketing tool.  

The city’s ‘buy local’ procurement policy also aligns with the campaign, by giving  Gold Coast 

businesses the first pick of $250 million in annual CoGC contracts.  

Research shows that consumers, businesses and government want to buy Australian goods, made 

and grown to our high quality, health and safety standards, and the AMAG logo can be a powerful 

marketing tool. 

Locally, 98% of Australians recognise it and 88% trust it to identify Aussie products*. Overseas, more 

than one third of the 1900 companies licensed to use the logo are leveraging the logo in export 

markets, with research showing that Australian products that carry the logo in export markets are 

more likely to increase sales than those which do not**. 

Husband-and-wife team Colin and DeannThomson  from Sandiego Tortilla Factory specialise in 

manufacturing and distributing only the best when it comes to Mexican inspired tortillas from their  

Gold Coast facility. 

Mr Thomson said the logo was a big drawcard for international buyers keen to purchase genuine 

Aussie produced products.  

 



 

 

“Aside from our successful National Retail, Foodservice and Private Label business we continue to 

attract the attention of more International Companies, including areas as diverse as Singapore, 

Vanuatu and New Zealand,” Mr Thomson said. 

“We have regular orders from successful national retailers, foodservice outlets and private label 

businesses and we continue to attract the attention of more international retailers, restaurants and 

distributors because of the freshness and flavour of our products.  Customers tell us the logo helps 

shoppers quickly identify them as having been made in Australia.”  

CoGC’s pledge to support the campaign follows the appointment of an Australian Made Campaign 

representative to the Chamber of Commerce and Industry Queensland (CCIQ) in late 2013. 

 

Australian Made Campaign Chief Executive, Ian Harrison, said the CoGC set a good example for other 

councils, and hoped more councils in the region would follow suit.  

“We are delighted to have a leading council such as the City of Gold Coast onboard as a campaign 

supporter, and look forward to working closely with Mayor Tom Tate, CEO Dale Dickson and the 

wider Economic Development team,” Mr Harrison said.  

For more information visit http://www.businessgc.com.au/australian-made.  

*Roy Morgan Research 2012 

**Survey of exporters conducted by YSC Online in 2010 

--ENDS-- 

 

NOTE TO MEDIA 

 

City of Gold Coast Mayor, Tom Tate, and Australian Made Campaign Chief Executive, Ian Harrison, are available 

for interview and vision opportunities.  

 

MEDIA CONTACTS 

 

CITY OF GOLD COAST 

Hermann Vorster, Media Advisor to the Mayor  

P: 07 5581 6198  

E: media@goldcoast.qld.gov.au 

 

AUSTRALIAN MADE CAMPAIGN 

Catherine Miller, Media and Communications Officer  

P: +61 3 9686 1500 / +61 422 071 256 

E: catherine.miller@australianmade.com.au  

 

ABOUT THE AUSTRALIAN MADE, AUSTRALIAN GROWN LOGO 

 

The green-and-gold Australian Made, Australian Grown (AMAG) logo is the only registered country-of-origin 

certification trade mark for genuine Australian products and produce.  

 

The AMAG logo supports growers, processors and manufacturers in Australia by helping businesses to clearly 

identify to consumers that their products are Australian. At the same time it provides consumers with a highly 

recognised and trusted symbol for genuine Aussie products and produce. It does both of these things in 



 

 

conjunction with a campaign encouraging consumers to look for the logo when shopping; it has been doing 

this since its introduction by the federal Government in 1986. 

 

The AMAG logo can only be used on products that are registered with the not-for-profit organisation 

Australian Made Campaign Limited. The strict set of rules governing the logo’s use also require that it must 

always be used with one of five descriptors; ‘Australian Made’, ‘Australian Grown’, ‘Product of Australia’, 

‘Australian Seafood’ or ‘Australian’ (for export use only). To use the logo goods must meet the criteria set out 

in the Australian Consumer Law as well the more stringent Australian Made, Australian Grown Logo Code of 

Practice. More than 1800 businesses are registered to use the AMAG logo, which can be found on more than 

10,000 products sold here and around the world.  

 

Australian Made Campaign Limited is located at Suite 105, 161 Park Street, South Melbourne, VIC 3205. 

 

www.australianmade.com.au  

 

 


